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Disclaimer

Forward Looking Statements

Any statements made in this presentation that are not statements of historical fact, including statements about our beliefs and expectations, are forward-looking statements and should be evaluated as such. Forward-looking statements include information concerning possible or
assumed future results of operations, including descriptions of our business plan and strategies. Forward-looking statements are based on Vertex management’s beliefs, as well as assumptions made by, and information currently available to, them. Because such statements are
based on expectations as to future financial and operating results and are not statements of fact, actual results may differ materially from those projected. Factors which may cause actual results to differ materially from current expectations include, but are not limited to: potential
effects on our business of the COVID-19 pandemic; our ability to attract new customers on a cost-effective basis and the extent to which existing customers renew and upgrade their subscriptions; our ability to sustain and expand revenues, maintain profitability, and to effectively
manage our anticipated growth; our ability to maintain and expand ourstrategic relationships with third parties; and the other factors described under the heading “Risk Factors” in the Company’s Annual Report on Form10-K for the year ended December 31, 2021 as filed with the
Securities Exchange Commission (“SEC”) and the Company’s subsequent filings with the SEC. Copies of each filing may be obtained from the Company or the SEC. All forward-looking statements reflect our beliefs and assumptions only as of the date of this presentation. We
undertake no obligation to update forward-looking statements to reflect future events or circumstances.

Definitions of Certain Key Business Metrics

Annual Recurring Revenue (“ARR’) —We derive the vast majority of our revenues from recurringsoftware subscriptions. We believe ARR provides us with visibility to our projected software subscription revenues in order to evaluate the health of our business. Because we recognize
subscription revenues ratably, we believe investors can use ARR to measure our expansion of existing customer revenues, new customer activity, and a an indicator of future software subscription revenues. ARR is based on monthly recurring revenues (“MRR”) from software
subscriptions for the most recent month at period end, multiplied by twelve. MRR is calculated by dividing the software subscription price, inclusive of discounts, by the number of subscription covered months. MRR only includes customers with MRR at the end of the last month of
the measurement period.

Net Revenue Retention Rate (“NRR’) —We believe that our NRR provides insight into our ability to retain and grow revenues from our customers, as well as their potential long-term value to us. We also believe it demonstrates to investors our ability to expand existing customer
revenues, which is one of our key growth strategies. Our NRR refers to the ARR expansion during the 12 months of a reporting period for all customers who were part of our customer base at the beginning of the reporting period. Our NRR calculation takes into account any
revenues lost from departing customers or customers who have downgraded or reduced usage, as well as any revenue expansion from migrations, new licenses for additional products or contractual and usage-based price changes.

Use and Reconciliation of Non-GAAP Financial Measures

In addition to our results determined in accordance with accounting principles generally accepted in the U.S. (“GAAP”), we have calculated non-GAAP cost of revenues, non-GAAP gross profit, non-GAAP gross margin, non-GAAP research and development expense, non-GAAP selling
and marketing expense, non-GAAP general and administrative expense, non-GAAP operating income, non-GAAP net income, non-GAAP diluted EPS, Adjusted EBITDA, Adjusted EBITDA margin, free cash flow and free cash flow margin, which are each non-GAAP financial measures.
We have provided tabular reconciliations of each of these non-GAAP finandal measures used in this presentation toits most directly comparable GAAP financial measure.

Management uses these non-GAAP financial measures to understand and compare operating results across accounting periods, for internal budgeting and forecasting purposes, and to evaluate financial performance and liquidity. Our non-GAAP financial measures are presented as
supplemental disclosure as we believe they provide useful information to investors and others in understanding and evaluating our results, prospects, and liquidity period-over-period without the impact of certain items that do not directly correlate to our operating performance
and that may vary significantly from period to period for reasons unrelated to our operating performance, as well as comparing our financial results to those of other companies. Our definitions of these non-GAAP financial measures may differ from similarly titled measures
presented by other companies and therefore comparability may be limited. In addition, other companies may not publish these or similar metrics. Thus, our non-GAAP financial measures should be considered in addition to, not as a substitute for, or in isolation from, the financial
information prepared in accordance with GAAP financial measures, and should be read in conjunction with the consolidated financial statements included in our Annual Report on Form 10-K for the year ended December 31, 2021 and in our other reports periodically filed with the
SEC.

Market & Industry Data

Market data and industry information used throughout this presentation are based on management’s knowledge of the industry and the good faith estimates of management. The Company also relied, to the extent available, upon management’s review of independent industry
surveys and publications and other publicly available information prepared by a number of third-party sources. All of the market data and industry information used in this presentation involves a number of assumptions and limitations, and you are cautioned not to give undue
weight to such assumptions and resulting estimates. Although the Company believes that these sources are reliable, the Company cannot guarantee the accuracy or completeness of this information, and the Company has not independently verified this information. While the
Company believes the estimated market position, market opportunity and market size information included in this presentation are generally reliable, such information, which is derived in part from management’s estimates and beliefs, is inherently uncertain and imprecise. No
representations or warranties are made by the Company, anyof its afiliates or underwriters as to the accuracy of any such statements or projections. Projections, assumptions and estimates of the Company’s future performance and the future performance of the industry in which
the Company operates are necessarily subject to a high degree of uncertainty and risk due to a variety of factors, including those described above. These and other factors could cause results to differ materially from those expressed in the Company’s estimates and beliefs and in
the estimates prepared by independent parties.
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Our vision is to accelerate global commerce

Copyright © 2022 Vertex, Inc. All rights reserved. Proprietary and confidential. WA VERTEX



Investment highlights
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A leaderin global, Marquee customer base across Significant cloud growth
growing indirect tax a diverse set of industries with and subscriptionrevenues
software market 59% of Fortune 500%)
Q e—e

i Ee

Highly scalable tax
technology platform
to support mission-

critical workflows

Market leadership due to dynamic,
comprehensive contentlibrary

Notes:
(1) Based oninformation as of December 31, 2021.
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Meaningful land-and-
expand motion with
proven upsell track record

Durable growth and
profitability at scale
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Vertex: the trusted name in tax technology for over 40 years

4,242 >130

Direct Customers (1) Countries supported ()

59% S457MM

of the Fortune 500 () 2022 LTM Revenues®

85% S78MM

2022 LTM Adjusted EBITDA ()

Subscription revenues (4)

Notes:
on information as of June 30, 2022. Refer to Appendix formakeup of customer count.

Base

(2) Based on information as of December31, 2021.
Reflects last twelve months information through June 30, 2022.
Ba

sed on information as of June 30, 2022.
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Salestax e

Indirect taxes are significantand growing!)
Use tax

2.5x
Indirect tax revenue vs. corporate
income taxrevenue
VAT
Imports S )
Exports
Excise S13T 2 I %
Payroll *—
VAT as a % of GDPin OECD countries

Indirecttax revenue Corporateincome tax revenue

Source:
(1) 2019 OECDTax Database
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Indirect taxes are incredibly complex...
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transaction

Large Coffee

- THOUSANDS
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THOUSANDS

of products and services

n REAL-TIME
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...and occur across the global commerce supply chain...
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Macroeconomic shifts are compounding complexity and
providing accelerating tailwinds for our growth

Business

Globalization
M&A

Supply chain
Business models

Technology

Digital transformation
Cloud

Big data

loT

Platforms
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Regulatory

Ecommerce
Marketplaces
Real-time Reporting
Digital Services
Cross-Border
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...and manual processes, in-house systems and native ERP
are no longer sufficient to manage this complexity

Inconsistent

Results
Legacy

Systems

Multiple
Years of
Audits

New Product
Offerings
High Risk
Exposure

Globaltax
Compliance
Exposure
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We estimate a $22B TAM with less than 10% software adoption ()

Enterprise >3B >7.6B
(20K Firms) (44K Firms)
S15B
_ $2.3B 7.78B
Mid-Market Rest of ?
(50K Firms) ML | (200K Firms)
TAM
1.7B
SMB »
(1.2M Firms)
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Our target segments are at the heart of the global commerce fabric

* Global enterprises and subsidiaries

* Mid-market businesses in North America
and Europe

e Digital native online sellers

 B2Band B2Cmarketplace aggregators

* All major industry verticals

e Ecommerceand payment platforms

Supply chain enablers
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We have built a marquee customer base across a diverse set of industries

4,242 59%

Direct Customers of the Fortune 500

& €O o ©»
7 8 8 6 6

of the Top 10 of the Top 10 of the Top 10 of the Top 10 of theTop 10 of theTop 10 of the Top 10
Communications Financial Services Manufacturing Retail Wholesale Trade
and Transport

(1) Vertex direct customers are based on the Vertex active customer list as of June 30, 2022. Refer to Appendix for makeup.
(2) Top 10 companies within the Fortune 500 are based on annual revenues as of December 31, 2021.
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Powerful end-to-end solutions

MVERTEX

Our solutions address the complexities of the
broadest set of global businesses, commerce
platforms and B2B / B2C marketplaces

e Multi-jurisdictional e Multiple transaction systems
* Multi-channeldistribution * High transaction volumes

($96.6K 0.8% 5809.2)

Modular capabilities supporting multiple end-
to-end use cases

TAX DETERMINATION COMPLIANCE & REPORTING TAX DATAMANAGEMENT DOCUMENT MANAGEMENT

Registration Product Mapping Calculation Exemptions Compliance Invoicing Payments Reporting
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Strong and differentiated capabilities with high barriers to entry

MULTI-TAX TYPES integrated on a single platform and datamodel

Depth and breadth of INTEGRATIONS
drivesrapid time-to-benefit across
core business processes

coverage
acrossverticals, digital and physical goods

ACCELERATORS enable codeless
configurationand native user
experience for rapid time-to-benefit

MULTI-CLOUD delivery for rapid
value and customer experience
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Land-and-expand go-to-market model provides operating leverage

Sales & Services Customer Experience

Customer success
Technical services
Account services

Product telemetry

Alliance Ecosystem

Direct

Indirect

Channel
Strategicaccounts

Tax & accounting firms System integrators Channel partners

- > 70+ Other
DeIOItte' m png o GrantThornton IBLO accenture @ CPA.com Consult?ng Firms
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Deeply-integrated ecosystem with unparalleled scale on
the platforms that power global commerce

ORACLE SAPZN
workday.
Q Acumatica Digital goods | Geming J§ [ili] GO wmusics” § @ swesmims fiygh, )
P HCy
ORACLE M O MIRAKT,
NETSUITE | E-commerce IulMagentO" SAP Hybris
Commerce
.:ﬁccOMMERCE

ORACLE dWS
N7

Microsoft
s ‘ Dynamics
X » . Multi-cloud
Zecoupa e g
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Multiple levers to monetize our large and growing install base

Regions

Transaction volume Product modules Deployment
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Regulatory landscape is expanding beyond the enterprise
Global reach to capitalize on emerging compliance requirements

Countries supported with foreign
supplier obligations
Countries with pending or current ‘

‘ marketplace legislation (on Roadmap)

YAVERTEX
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Multiple drivers of future growth

Sustained investment
in product innovation
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Drivers of long-term revenue growth

0
33% EXPANSION WITH EXISTING CUSTOMERS zolﬁA/:RR
YTD Q2 2022 YOY Cloud Growth (1)
revenue growth (1) 0 Net revenue m A Expansion across geographies, > ' \= New products and
1 10 A) retentionrate(!) A Upsell to cloud .? tax types, existing products ’Q‘ services in pipeline
DRIVERS OF NEW GROWTH AREAS
QOO New customer adds in @ New customer adds in segments J/ \ .
AQIA™ current segments &b ith increasing complexity ["? New channel partnerships
. . . | T
| !ch:g(E?s(sarr]‘:\solrgr;i\ggr]‘:\i%sratlons | — | Marketplaces @ Expansion of our geographic coverage

ENABLERS
ﬁ M&A @)) Expanding go-to-market investments across ‘O’IA' Innovation

ab sales, marketing, and account management

BROADER INDUSTRY DRIVERS

B Business model expansion Expansion of eCommerce, g Technology refreshes
and diversification digital goods and services EIEL (cloud & ERP), best-of-breed
P N wininin
I I I I Regulatory pressure / scrutiny post-COVID-19 | JTmi | Marketplace facilitator regulations
F__N

Notes:
(1) Based on information asof June 30, 2022.
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Financials
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Strong recurring top-line growth
(S in millions)

Total Revenues Cloud Revenue

Il software Subscriptions Services

S59

i
G(O\N K0
15% Yo! QG(O\N
15l o

$234
$203 $40

$90

YTD Q221A YTD Q2 22A Q2 21A Q2 22A YTD Q2 21A YTD Q2 22A

[N
2
=
B
o
Q
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Q2 21A Q2 22A
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Strong recurring top-line growth
(S in millions)

Annual Recurring Revenue (“ARR”))

yo¥ grov'
18%

$398
$336 I
Q12021 Q1 2022 Q2 2021 Q2 2022

Notes:
(1)  ARR isbased on monthly recurring revenue from software subscriptions at period, multiplied by twelve.
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Healthy EBITDA and EBITDA Margin

(S in millions)

Adjusted EBITDA( Adjusted EBITDA Margin(?
18%
18%
S37 S37
S19 $18
[0)
I I 15% 16%
Q2 21A Q2 22A YTD Q2 21A YTD Q2 22A Q2 21A Q2 22A YTD Q2 21A YTD Q2 22A
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Financial Outlook

FY 2022

Q3 2022
$121.5 millionto $124.0 million
Total Revenues (representing growth of 10% to 12% from the third
quarter 2021)

$16.5 millionto $18.5 million
Adjusted EBITDA (1) (representingadecrease of $3.4 millionto $5.4 million
from the third quarter 2021)

Cloud Revenues

Notes:
(1) Adjusted EBITDAis a non-GAAP measure. For a reconciliation of this non-GAAP measure to thenearest GAAP measure at Q2 2022 and Q2 2021, please see the Appendix.
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$480 million to $484 million
(representingannual growth of 13% to 14%)

S72 millionto S75 million

(representingadecrease of $3 millionto $6 million from
the full-year 2021)

Cloud revenue growth of 33% overthe full-year2021
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Appendix
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Adjusted EBITDA reconciliation(?)
(S |n thousandS) For the Three Months Ended For the Six Months Ended

June 30, June 30,

2021 2022 2021 2022

Adjusted EBITDA

Net income (loss) S808 $(5,520) $3,096 S(5,854)
Interest (income) expense, net (385) 724 150 718
Income tax (benefit) expense (1,881) 500 (2,560) 1,308
Depreciation and amortization — property and equipment 2,878 3,224 5,705 6,184
Amortization of acquiredintangible assets - sellingand marketing expense 86 2,019 170 2,268
Stock-based compensation expense 6,285 4,194 12,828 9,127
Severance expense 957 258 1,488 381
Acquisition contingent consideration - - - 700
Transaction costs 4,522 - 4,672 7
Adjusted EBITDA (S) $19,187 $17,785 $37,371 $36,922
Adjusted EBITDA Margin (%) 18% 15% 18% 16%

Notes:
(1) Adjusted EBITDA is a non-GAAP financial measure. The above table reconciles this non-GAAP financial measure to the most directly comparable GAAP financial measure. Refer to Form 10Q for the six months ended June 30, 2022 for additional information regarding the Company’s use of this non-GAAP financial measure.
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Total Customers

We use channel partners to sell and service small business customersthrough our one-to-many strategy. Including
these indirect customersin our customer count would result in increases in our customer count as follows:

Direct 4,175 4,258 4,272 4,242 4,242
Indirect 116 167 206 239 266
Total 4,291 4,425 4,478 4,481 4,508
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